Overview of Applied Non-IFRS Performance Measures (as of August 2026)

lllustration of our KPIs

lllustration of our KPIs

Booking Date December 3, 2022
Check-in Date August 10, 2023
Gross Booking Value EUR 3,000
Take Rate 10%

Booking Revenues EUR 300

Core KPIs

Booking Revenues Booking Revenues is a non-GAAP operating metric to measure performance that is defined
as the net Euro value of bookings before cancellations generated by transactions on the HomeToGo platforms
in a reporting period. Booking Revenues do not correspond to, and should not be considered as alternative or
substitute for IFRS Revenues recognized in accordance with IFRS. Contrary to IFRS Revenues, Booking Revenues
are recorded at the point in time when the booking is made. Revenues from non-booking activities as included
in Advertising or revenues from Subscriptions are considered without any difference in revenue recognition for
Booking Revenues as under IFRS to complement the view.

IFRS Revenues Revenues according to IFRS accounting policies. IFRS Revenues from booking-related activities
are recognized on check-in date. Revenues from non-booking-related activities are recognized when services
are provided (click or referral date). IFRS Revenues from Subscriptions are recognized over time.

Adjusted EBITDA Net income (loss) before

(i) income taxes;

(ii) finance income, finance expenses;

(iii) depreciation and amortization;

adjusted for

(iv) impairments;

(v) expenses for share-based compensation and

(vi) one-off items. One-off items relate to one-time and therefore non-recurring expenses and income outside
the normal course of operational business. Among others those would include for example income and
expenses for business combinations and other merger & acquisition (M&A) activities, litigation, restructuring,
government grants, and other items that are not recurring on a regular basis and thus impede comparison of
the underlying operational performance between financial periods.

Adjusted EBITDA margin defined as the ratio of Adjusted EBITDA to IFRS Revenues.

Pro Forma Adjusted EBITDA

Pro-forma Adjusted EBITDA is defined as the consolidated Adjusted EBITDA of the Group under the hypothetical
assumption that all acquisitions executed during the financial year had been fully consolidated into the Group’
s financial architecture with effect from the beginning of the reporting period.

Pro Forma Adjusted EBITDA margin
Pro Forma Adjusted EBITDA margin is defined as the ratio of Pro Forma Adjusted EBITDA to Pro Forma IFRS
Revenues.

Free Cash Flow (FCF) Free Cash Flow is defined as net cash from operating activities deducted by capital
expenditures defined as net investment into property, plant and equipment as well as into intangibles and
internally-generated intangible assets.

Reporting segments and related revenue activities

Marketplace Our reporting segment Marketplace aggregates all business models and revenue activities that
are focused on the traveler as our customer. Revenues are mainly generated not directly with the traveler, but
indirectly with our Partners and comprise revenue activities from Booking (Onsite) and Advertising.

Bookings (Onsite) Revenues from Booking (Onsite) occur when the complete traveler booking journey is
entirely completed on a HomeToGo Marketplace website.



Advertising Revenues from Advertising comprise all activities when the travelers (booking) journey is not
entirely completed on a HomeToGo Marketplace website.

HomeToGo_PRO Our reporting segment HomeToGo _PRO aggregates all business models and revenue
activities that are focused on the supplier of the vacation rental (hosts, property managers, destinations or
others) or other (travel) businesses that want to offer vacation rentals themselves. It comprises revenues from
Volume-based services as well as subscriptions that are tailored to enable the direct supplier or other third
party being successful in the vacation rental market. Our Marketplace is partially utilized to promote and
monetize the vacation rentals from our HomeToGo _PRO segment. Inter-segment revenues and expenses are
reported as 'Intercompany consolidation’ under ‘Group'’ in our KPI cockpit.

Subscriptions Revenues from Subscriptions result from Software as a Service ("Saas”) and online advertising
services for direct suppliers of vacation rentals who can use these over a determined period - irrespective of
the amount of bookings. Accordingly, the related revenues are recognized over time.

Volume-based Volume-based revenues are consumption-based usage fees for software and other services
like vacation rental property management services, resulting mainly resulting mainly from the amount of
bookings and services to the direct provider of the vacation rental or other third party.

Further financial KPIs (Non-GAAP)

Booking Revenues Backlog (Marketplace) Booking Revenues Backlog (Marketplace) comprises Booking
Revenues before cancellation generated on the Marketplace in the reporting period or prior with IFRS Revenues
recognition based on check-in date after the reporting period.

Onsite Take Rate Onsite Take Rate is the margin realized on the gross booking amount on the Marketplace and
is defined as Booking Revenues from Booking (Onsite) divided by GBV from Booking (Onsite).

Cancellation Rate Cancellation Rate reflects the share of Booking Revenues that are cancelled subsequently,
however, before being recognized as IFRS Revenues. This metric is monitored continuously and used for
forecasting and budget planning.

Non-financial KPIs

Number of Bookings (Onsite) Number of Bookings (Onsite) represent the number of bookings generated by
travelers when the traveler booking journey is entirely completed on a HomeToGo Marketplace website.

Bookings Basket Size Booking Basket Size is defined as Gross Booking Value per booking before cancellations. It
comprises Onsite bookings and bookings on external websites of Advertising and HomeToGo_PRO services. The
Booking Basket Size is the product of the average daily rate and average length of stay.

Onsite Share Onsite Share is defined as the ratio of Booking Revenues from Bookings (Onsite) to Booking
Revenues from the Marketplace segment that measures the penetration of our Partner base with our onsite
booking product.

Other defined terms

Nordic Bond is a senior secured floating rate bond with an initial issue volume of €10IM and a five-year
maturity (ISIN: NO0013697268), that HomeToGo SE has successfully placed on February 24, 2026. The bond
carries an interest rate of three-month EURIBOR plus a margin of 7.75% p.a. and was issued under a total
framework of up to €200M.

Partners Contracted businesses (such as online travel agencies, tour operators, property managers, other
inventory suppliers, software partners) or private persons that distribute, manage or own accommodations
which they directly or indirectly list on HomeToGo Group platforms.

Repeat Booking Revenues Booking Revenues coming from existing customers, i.e. users that have placed more
than one lifetime booking on brands that operate on HomeToGo's vacation rental Marketplace technology.

Returning Visitor Clearly identifiable user, e.g. via cookie or login, returning to one of the HomeToGo Group
websites. Hence, the user had at least one lifetime visit before; data excl. Agriturismo, AMIVAC, e-domizil,
EscapadaRural, SECRA, Kurz Mal Weg and Kurzurlaub.



Campaign Builder One of the leading examples of HomeToGo's proprietary advertising tech stack to efficiently
scale marketing efforts across multiple markets and brands. Allows the automation of a large set of campaigns
by targeting and grabbing search demand from millions of keywords, and serving highly tailored content to
travelers on a destination basis.

HomeToGo Design System and White Label solution A proprietary modular tech platform used across various
HomeToGo brands and external ones

NIST Cybersecurity framework that integrates industry standards and best practices to help organizations
manage their cybersecurity risks.

HomeToGo Payments HomeToGo's own payment solution developed in partnership with global market-
leading payment solutions.

HomeToGo Add-ons Additional services offered on our platform to offer a complete and convenient
experience, such as cancellation protection and comprehensive insurance.

Saas Software as a service.
Companies [ Entities of the HomeToGo Group

AMIVAC Provides subscription listing services for both homeowners and professional agencies. AMIVAC SAS
(Paris, France) is a direct (100%) subsidiary of HomeToGo GmbH.

Escapada Rural Leading spanish online listing platform specialized in rural tourism. ESCAPADA RURAL SERVICIOS
PARA PROPIETARIOS SL (Barcelona, Spain) is a direct (100%) subsidiary of HomeToGo GmbH.

Feries Leading specialist in Italy for vacation rentals focusing on farm and country holidays. Feries S.r.L operates
the main websites agriturismo.it and casevacanza.it. Feries S.r.l (Milan, Italy) is a direct (100%) subsidiary of
HomeToGo GmbH.

GetAway (Kurz Mal Weg and Kurzurlaub) Two German market leading brands that are offering thematic travel
bundles with hotels for short trips. GetAway Travel GmbH (Leipzig, Germany), Super Urlaub GmbH (Schwerin,
Germany) and its Austrian subsidiary Kurzurlaub SHBC GmbH (Wien, Austria) are indirect (51%) subsidiaries of
HomeToGo GmbH.

Interhome Leading specialist for vacation rentals and supports homeowners in renting and servicing their
vacation rentals, being locally available in the destinations for guests and homeowners. The holding entity of
Interhome subgroup, HHD AG (Glattburgg, Switzerland) is a direct (100%) subsidiary of HomeToGo GmbH.

Kraushaar & timwork Specialists for vacation rentals and property management with particular focus on
offers in the northern part of Germany. Kraushaar Ferienwohnungen GmbH (Hamburg, Germany) and timwork
GmbH (Grube, Hamburg) are indirect (both 100 %) subsidiaries of HomeToGo GmbH.

SECRA Offers software for hosts, rental agencies and destinations facilitates end-to-end management and
marketing services for vacation rentals. SECRA Bookings GmbH (Sierksdorf, Germany) is a direct (100%)
subsidiary of HomeToGo GmbH.

Smoobu All-in-one Saas solution that connects self-service hosts more easily to partners. Smoobu GmbH
(Berlin, Germany) is a direct (100%) subsidiary of HomeToGo GmbH.



